Z @zeeuiux LinkedIn Brand Kit

@ LINKEDIN BRAND KIT - 26 PROMPTS

FREE KIT

Personal branding,
built with Claude.

Steal every prompt

Headshots, banner, Featured and carousels, with prompts from my Personal Brand
course. Claude makes the designs. ChatGPT makes the photos.

James Carter @ rnstoriee suvens . avsTin, TX
Your first Austin home,
every step explained.
R R 100 et vl

James Carter

Before you Wantmeto
see asingle bake it for you?

Celebration cakes for Dubai Marina, JLT and JBR.

house.

Pre-approval Must-haves

Sa:gg Malik

My favourite part?
The first cut.

© Order on WhatsApp 400+ CAKES - 6 VEARS - 18K ON IN

James Carter “

What really
happens on
closing day?

James explains

“Every cake
by me, one

Why first-time buyers
trust James.



z @zeeuiux LinkedIn Brand Kit INSIDE

What's inside.
Four steps. One system.

00 Your details block Fillitin once. Paste it everywhere. P. 04
0] Headshots ¢ photo styles in ChatGPT P. 07
02 Banner one prompt + 6 styles P. 10
03 Featured 3sets, 9 prompts P. 19
04 Carousels Hook, help, then the ask P. 22
* Profile words Headline and About P. 23
* Sizes and safe areas save this page P. 24
7 Checklist Tickit this week p. 25
+ The full course Inside Upscale P. 26

CLAUDE CHATGPT You

Makes the designs Makes your photos 3 to 5 daylight photos

FREE KIT - @ZEEUIUX FULL COURSE IN UPSCALE = 02 / 27
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§J Upscale | by @zeeuiux AT CREATIVE CLUB

THIS KIT IS ONE PIECE OF IT

This kit is your LinkedIn.
Upscale builds the whole brand.

SANA MALIK - BRAND BOOK - 2026

One page, one

A friend in your action: WhatsApp.

building who bakes.

® CELEBRATION CAKES

Tastes as good
E - as lt M Tastes as good 73’

The whole Sana Malik brand in one place: who she bakes for, how aS lt looks

she sounds, her colours and type, her website, profiles and the
first month of content.

Bvrs 400+ 18K  Winner

WHO YOU ARE BRAND SYSTEM WEBSITE
Brand foundations Your brand guide Your website, live

The first Every profile says the
month, made. Three caro photo post, areel, four stories and two toxt same t ee thingS.

Warm light, a real
smile, the cut slice.

Teach - Will your cake survive a Marina afternoon?

Cakes that/zz

as good as they look.

o ﬁ " Gbstama
CONTENT SYSTEM EVERY PLATFORM PHOTOS AND ASSETS
A month of content Every profile, matched Photos, stickers, packaging

Real course work: Sana Malik, a Dubai home baker and one of the example brands in the course.

(» Watch the full course

skool.com/upscale-ai-creative-club-9132 ~
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7 @zeeuiux LinkedIn Brand Kit @0 - YOUR DETAILS

()(). Your details.
Fill it 1n once.

Every Claude prompt in this kit ends with My details: [PASTE]. This block is what you
paste. Same prompts, your details, your brand.

MY DETAILS - TEMPLATE

# [Your full name]
[What you do] : [who you help, and where]

## Facts

[Your best number, like 200+ homes sold]
[How long you have done it]

[A win, an award or your review count]

## Voice
[2 or 3 words, like plain, warm, direct]
[One line you always say]

## Colours
[Dark #000000] - [Main #000000] - [Accent #000000] - [Light #000000]

## Fonts
[Heading font] - [Body font]

## Next step
[What people should do, like Book a 15-minute call]

## Rule
Never invent facts, prices or clients.

Only real facts. No big number yet? Use years, clients served or a win.

No colours or fonts yet? Leave them empty. Page 06 makes your brand board.

FREE KIT - @ZEEUIUX FULL COURSE IN UPSCALE = e4 / 27
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Z @zeeuiux LinkedIn Brand Kit @0 - TWO EXAMPLES

Two examples.
Same block. Two brands.

MY DETAILS - JAMES .“ MY DETAILS - SANA '.

# James Carter
Austin first-time buyer agent

## Facts

200+ homes sold in 9 years
100+ five-star reviews

Top 5% agent, 2 years running

## Voice
Plain, simple words.
Every step explained.

## Colours
#15161A - #C29B5C - #D8C9AE - #F3EFES8

## Fonts
Geist - Geist Mono

## Next step
Book a 15-minute call

## Rule
Never invent facts.

James Carter @ FresT-TINE BUYERS . AUSTIN, TX

Your first Austin home,
every step explained.

£ Book a 15-minute call Sy

# Sana Malik
Celebration cakes - Dubai Marina

## Facts

6 years baking from home
400+ celebration cakes

18K followers on Instagram

## Voice
Warm, simple words.
“Tastes as good as it looks."

## Colours
#3A0B14 - #861A2D - #F3C5CC - #FBEGES8

## Fonts
Fraunces < DM Sans

## Next step
Order on WhatsApp

## Rule
Never invent prices or flavours.

My favourite part?
The first cut.

[SRCIETTRRIEISV -  co0+ CAKES - 6 YEARS - 18K ON INSTA

Swap the details, keep the prompt. That's the whole trick.

FREE KIT - @ZEEUIUX

FULL COURSE IN UPSCALE =

es / 27
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7 @zeeuiux LinkedIn Brand Kit 00 - BRAND BOARD

No colours yet?
Make your brand board,

In Claude, attach 3 to 5 references you love (brands, posts, websites; screenshots are
fine). Then paste this.

BRAND BOARD FROM THE COURSE Claude

Make my brand board. Work in 3 parts.

Part 1 - Research
Look at my details below, the reference images I attached, and what leaders in my
industry use for colours, fonts and style. Tell me in a few lines what you found.

Part 2 - 3 brand boards
Make 3 brand boards in one design artifact. Let my reference images lead: each board
takes a different idea from them, so all 3 feel like me but different from each
other. Each one is a polished, premium bento grid, like a brand presentation on
Dribbble, with:
- my name as a wordmark
- my colours as swatches with hex codes
my fonts from Google Fonts: a big "Aa", the alphabet, and a heading and body sample
a proof tile with a real number from my details
an example post
a simple pattern or shape that fits me
No photos. Inspired by my references, never a copy.
Under each board, explain it simply in 2 or 3 short lines: what it takes from my
references, and why it fits my clients.

Part 3 - Refine
Ask me which one I like, then help me refine it until it feels like me.

My details:
[PASTE YOUR DETAILS BLOCK]

Pick one. Save it as an image called brand-board.png for your headshots, and copy its colours and
fonts into your details block.

FREE KIT - @ZEEUIUX FULL COURSE IN UPSCALE = 06 / 27
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Z @zeeuiux LinkedIn Brand Kit STEP ©1 - HEADSHOTS

(). Your headshots.
Your face, kept

® ChatGPT 6 PHOTO STYLES FROM THE COURSE - YOUR FACE STAYS YOURS

L Open ChatGPT. Attach 3 to 5 clear daylight photos of you: facing the camera, a
bit left, a bit right.

/. Attach your brand board.

3. Paste one style. Make all 6, keep your 3 best.

FREE KIT - @ZEEUIUX FULL COURSE IN UPSCALE = 07 / 27
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7 @zeeuiux LinkedIn Brand Kit STEP 01 - STYLES 1 TO 3

Six photo styles.
Paste one at a time.

STYLE 1 - CINEMATIC GLOW FROM THE COURSE ® ChatGPT

Use my attached photos and keep my face exactly: same features, skin tone, hair and
age. Do not beautify or change me. Use the colours from my attached brand board.

Ultra-realistic cinematic studio portrait, head and shoulders, shoulders slightly
turned, looking straight at the camera with a calm, confident expression. Smooth
gradient background in my brand colours. Soft key light from the front-left and a rim
light from behind in my accent colour. Shallow depth of field, natural skin texture,
85mm lens look, premium editorial colour grading. Square.

STYLE 2 - COLOUR POP FROM THE COURSE ® ChatGPT

Use my attached photos and keep my face exactly: same features, skin tone, hair and
age. Do not beautify or change me. Use the colours from my attached brand board.

Studio portrait, head and shoulders, serious and confident, looking at the camera.
Solid bright background in my main brand colour with a soft glow behind my head. A
thin rim light on one side of my face in my accent colour. Simple dark top. Sharp

focus, natural skin, clean professional look. Square.

STYLE 3 - BOLD LOW ANGLE FROM THE COURSE ® ChatGPT

Use my attached photos and keep my face exactly: same features, skin tone, hair and
age. Do not beautify or change me. Use the colours from my attached brand board.

Editorial portrait from a low angle, face and shoulders, looking slightly up and away
with a strong, focused expression. Solid vivid background in my boldest brand colour.
High-contrast directional light with deep shadows and a strong rim light separating
me from the background. Cinematic and powerful. 4:5.

FREE KIT - @ZEEUIUX FULL COURSE IN UPSCALE =
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7 @zeeuiux LinkedIn Brand Kit STEP 01 - STYLES 4 TO 6

Three more styles.
Paste one at a time.

STYLE 4 - DARK AND MOODY FROM THE COURSE ® ChatGPT

Use my attached photos and keep my face exactly: same features, skin tone, hair and
age. Do not beautify or change me. Use the colours from my attached brand board.

Low-key portrait in a dark, minimal room, head and shoulders, looking straight at the
camera, calm and serious. Dark simple outfit. One soft light from the side, a little
haze, deep shadows, muted colours with a hint of my brand colour. Real photo feel,
shallow depth of field. 4:5.

STYLE 5 - BLACK AND WHITE EDITORIAL FROM THE COURSE ® ChatGPT

Use my attached photos and keep my face exactly: same features, skin tone, hair and
age. Do not beautify or change me. Use the colours from my attached brand board.

Black and white studio portrait, seated and leaning slightly forward with hands
loosely together near my chin, looking at the camera with a calm, confident gaze.
Simple dark top. Plain light grey background, soft light from the upper left, rich
blacks and clean highlights, luxury magazine style. 4:5.

STYLE 6 - BRIGHT AND FRIENDLY FROM THE COURSE ® ChatGPT

Use my attached photos and keep my face exactly: same features, skin tone, hair and
age. Do not beautify or change me. Use the colours from my attached brand board.

Studio portrait, half body, relaxed with hands in pockets, looking slightly up with a
warm, natural smile. Background in my main brand colour with soft glowing geometric
shapes floating behind me. Soft light on my face, bold clean colours, modern and
approachable. 4:5.

FREE KIT - @ZEEUIUX FULL COURSE IN UPSCALE =
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Z @zeeuiux LinkedIn Brand Kit STEP ©2 - BANNER - 1584 x 396

(2. Your banner.
Six styles. Pick yours.

James Carter @ FIRST-TIME BUYERS - AUSTIN, TX

Your first Austin home,
every step explained.

a_ Book aiG-mi 1 * & & & & 100+ five-star reviews

[ 1584 x 396 px, PNG or JPG.

Z. Your photo covers the bottom-left. Keep it empty and put the words in the
middle and on the right.

b Big type. Phones shrink your banner and trim its edges a little.

HOW TO MAKE YOURS - IN CLAUDE

I 2. . 4,
New chat in Claude Attach your brand Paste the banner Pick your favourite
board and photos prompt

FREE KIT - @ZEEUIUX FULL COURSE IN UPSCALE = le / 27
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Z @zeeuiux LinkedIn Brand Kit

The banner prompt.
Then pick a style.

LINKEDIN BANNER

Make my LinkedIn banner,

exactly 1584 x 396 px.

STEP 02 THE BANNER PROMPT

Use my attached brand board for the look and my details below for the words.

- My profile photo covers the bottom left,
- My cut-out photo on the right. My promise in one big line in the middle.

with my next step.

- Only my colours and fonts.
When I say it's final, give me a PNG.

Make 3 versions.

My details:
[PASTE YOUR DETAILS BLOCK]

My real facts only.

WANT ANOTHER LOOK? PASTE A STYLE IN THE SAME CHAT

(I. Bold portrait P. 13

Your first Austin home,
every step e xlalned

My favourite part?
The first cut.

()4. Chart story P. 16
James Carter X e “ .
Every step, ®—G@ = @
explained. T e
5 i
g Your celebration, . - o ;'g

baked in. .‘ = &‘
 Orderon WhatsApp etme sboutie [ Dekedbyme Theistcue

Want my full banner prompt? Seals, star ratings, the fit rules. It is in

my Personal Brand course.

FREE KIT @ZEEUIUX

(2. Light proof P. 14

James Carter @ Trusted by first-time buyers in Austin

Your first Austin home.
Every step, explained.

Sana Malik E\,r;/

celillation cakles

:é/ltnch elebratlo ‘ j 41 ‘B

()5. Grain + B&W P. 17

James (?arter ; LR T TANE, BUYEAS o AVGTEN K
No pressure,
no guesswork.

SanaMsl:k
celelratt

Cakes Worth
the first cut.
i

FULL COURSE IN UPSCALE =

so keep it clear.

One button

()3. Editorial P. 15

— Austln S flrst time
buyer guy.

e Cakes that taste 7%‘
as good as they look. i‘
(6. Light glow P. 18

Wiait for

the cut.

i) Getitin Upscale /
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§J Upscale | by @zeeuiux VIDEO LESSONS

THE FULL COURSE - ON VIDEO

Watch me build It.
Every step, start to finish.

One page, one

action: WhatsApp.

Cakas How it works About Quastions
.

LESSON - YOUR WEBSITE
From brand to a live site you can update anytime

T d The first
astesas g00 month, made. fom i e

asit/za/s.

The whole Sana Malik brand in one place: who she bakes for, how

Teach - Will your cake survive a Marina afternoon?

she sounds, her colours and type, her website, profiles and the

first month of contant.

LESSON - BRAND GUIDE LESSON - CONTENT
Your full brand guide in Claude Your first month of posts

(» Watch every lesson LJ Join Upscale

skool.com/upscale-ai-creative-club-9132
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Z @zeeuiux LinkedIn Brand Kit STEP 02 - STYLE 01

(/. Bold portrait.
Your face, front and centre.

A dark ground, your cut-out photo big on the right, one promise and one button.
Best when people buy from you, the person.

JAMES - AUSTIN AGENT

James Carter e FIRST-TIME BUYERS . AUSTIN, TX

Your first Austin home,
every step explained.

& & & & & 100+ five-star reviews
& Book a 15-minute call T : s

SANA - DUBAI HOME BAKER

SanaMallk W HOME BAKER - DUBAI MARINA, JLT,

o My favourlte part?
Tﬁ e first cut.

STYLE 01 - SAME CHAT, AFTER THE BANNER PROMPT e Claude

Bold portrait: my cut-out photo on the right, over a soft circle or arch in my

accent colour, on my darkest colour. My promise in one big line, with one key
word underlined. One button with my next step. A small round seal with my
strongest fact.

FREE KIT - @ZEEUIUX FULL COURSE IN UPSCALE = 13 / 27
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Z @zeeuiux LinkedIn Brand Kit STEP ©2 - STYLE 02

(2. Light proof.
Let the numbers talk.

A light ground, your promise, your proof in a row and one button. Best when you
have numbers, reviews or wins to show.

JAMES - AUSTIN AGENT

James Carter @ Trusted by first-time buyers in Austin

POAESe Your first Austin home.
Every step, explained.

{1 200+ homes sold & 9 vyearsin Austin ¥ Top 5% of his brokerage

Book a 15-minute call - Mext step

100+ reviews

SANA - DUBAI HOME BAKER

Sa'.la Malik w Followed by 18K on Instagram ([l ls By EE ]
celelivation cakes
Wthh elebratlo

isit? @

Tell me about the birthday, and [l bake it in.

£ Order on WhatsApp

STYLE 02 - SAME CHAT, AFTER THE BANNER PROMPT e Claude

Light proof: a light ground. My promise in two lines, the second line in a
softer colour with one word underlined by hand. A row of 3 facts with small

icons. One dark button. My photo in a rounded card on the right, with a small
review badge on its edge.

FREE KIT - @ZEEUIUX FULL COURSE IN UPSCALE = 14 / 27
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Z @zeeuiux LinkedIn Brand Kit STEP 02 - STYLE 03

(). Editorial.
Like a magazine cover.

Warm paper, big type, a real photo and small print. Best for experts, writers and
anyone with a story to tell.

JAMES - AUSTIN AGENT

K*@81 - THE FIRST-TIME BUYER ISSUE AUSTIN, TEXAS

Austin's first-time
buyer guy.

Your first Austin home, every step explained. No
pressure, no guesswork.

James Carter

CENSED TEXAS AGE

208+ HOMES SOLD 9 YEARS TOP 5% OF BROKERAGE 188+ FIVE-STAR REVIEWS

SANA - DUBAI HOME BAKER

i~
Sana Malik w DUBAT MARINA - JLT - JBR =
rr%/ verlreidd rwx{;u‘
Cakes that taste
as good as they look. 3
e &

O Order on WhatsApp 400+ CAKES w 6 YEARS % 1BK ON INSTAGR‘/

STYLE 63 -+ SAME CHAT, AFTER THE BANNER PROMPT e Claude

Editorial: a warm paper ground, like a magazine cover strip. A thin line of

small caps at the top, like an issue line. My headline big, with one word in
italic or underlined. My photo, or a photo of my work, on the right. My facts
in one row of small caps along the bottom.

FREE KIT - @ZEEUIUX FULL COURSE IN UPSCALE = 15 / 27


https://www.skool.com/upscale-ai-creative-club-9132/about

Z @zeeuiux LinkedIn Brand Kit STEP 02 - STYLE 04

(4. Chart story.
Show how 1t works.

A simple card that shows the steps of working with you. Best for services where
people worry about the process.

JAMES - AUSTIN AGENT

YOUR PATH TO THE KEYS

Every_step, O oo /‘:\ "
explained.

Mo pressure, no guesswork.

o Before every step, | tell you what's coming and why.
Book a 15-minute call =

James Carter

ISTIN'S FIRST-TIME BUYER GUY

Pre-approval Home search Offer Inspection Closing day

SANA - DUBAI HOME BAKER

S Malik e
ana FROM YOUR STORY TO THE FIRST CUT 5

celellvalion cakes i
Your celebration, \ o
baked in. ’ )

Tell me about the birthday, and Il bake it in.

[ ¥
el : Baked by me e
e Tell me about 1t The first cut

STYLE 04 - SAME CHAT, AFTER THE BANNER PROMPT e Claude

Chart story: on the right, a clean white card that shows how working with me
goes, as 3 to 5 steps on a line with small icons and short labels, the last

step highlighted in my accent colour. On the left, my headline and one button.

FREE KIT - @ZEEUIUX FULL COURSE IN UPSCALE = 16 / 27
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Z @zeeuiux LinkedIn Brand Kit STEP 02 - STYLE 05

()5. Grain + BE&W.
Quiet, warm, premium.

A black and white photo of you on warm, grainy paper, with one touch of colour.
Best for a calm, premium feel.

JAMES -+ AUSTIN AGENT

James Carter

AUSTIN'S FIRST-TIME BUYER GUY

FIAST-TIME BUYERS - AUSTIN, TX

No pressure,
NO guesswork.

Pre-approval Offers Closing day A

afore every step, | tell you what's coming and why.

.
I ° 100+ five-star reviews

SANA - DUBAI HOME BAKER

Sana Malik

celelivation cakes

BIRTHDAYS - WEDDINGS - CELEBRATIONS

Cakes worth

the first cut.
" @O

w Every cake is baked by me, one at a time.

STYLE 05 - SAME CHAT, AFTER THE BANNER PROMPT e Claude

Grain + B&W: a warm paper ground with soft film grain. My cut-out photo in

black and white in the middle-right, with a soft glow in my accent colour
behind me. My headline on the right, a row of small pills, and one round
button in my accent colour.

FREE KIT - @ZEEUIUX FULL COURSE IN UPSCALE = 17 / 27
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Z @zeeuiux LinkedIn Brand Kit STEP 02 - STYLE 06

(6. Light glow.
Dark, glowing, bold.

A dark ground with one soft beam of light, glowing type and one button. Best
when you want to look modern and premium.

JAMES -+ AUSTIN AGENT

James Carter 100+ five-star reviews from first-time buyers

Heres what happens next

and why.
208+ HOMES TOP 5%

SANA - DUBAI HOME BAKER

Sana Mallk W Followed by 18K on Instagram
e

o Wait for
the cut.

0 Order on Wha‘tSApp 400+ CAKES COMPETITION WINNER THE FIRST CUT

STYLE 06 - SAME CHAT, AFTER THE BANNER PROMPT e Claude

Light glow: a dark ground with one soft beam of light sweeping across in my

accent colour. My headline in big light type, the last words in my accent
colour. One glowing button and two small fact pills. My photo, or a photo of
my work, on the right.

FREE KIT - @ZEEUIUX FULL COURSE IN UPSCALE = 18 / 27
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2. @zeeuiux LinkedIn Brand Kit STEP ©3 - FEATURED - 1200 x 627

()5. Your Featured.
Three tiles. One set.

Featured sits under your About. Make 3 tiles that match your banner: your next step,
your proof and your best post.

JAMES - BOLD SET

; What really ; -
+ happens on w;;,;edi
e closing day? closing

homes sold in Austin, in 9 years.

SANA - BOLD SET

Yoe frust stlce

Wait for
the cut.

Order your
celebration cake.

Celebration cakes, baked by me, one at a

© Order on WhatsApp

FEATURED - ATTACH YOUR BANNER e Claude

Make 3 tiles for the Featured section of my LinkedIn profile, to match my banner
(attached). Use my brand board for the look and my details below for the words.

- Exactly 1200 x 627 px each, all 3 side by side in one artifact.

- The same colours, fonts and style as my banner. One message per tile, in big type,
away from the edges.

- Only my kit. No random shapes, gradients, glows, shadows, 3D, emoji or clip art.

- My real facts only. Never invent a number, review, quote or credential.

The 3 tiles:
[PASTE ONE SET FROM PAGE 20]

My details:
[PASTE YOUR DETAILS BLOCK]

FREE KIT - @ZEEUIUX FULL COURSE IN UPSCALE = 19 / 27
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7 @zeeuiux LinkedIn Brand Kit STEP ©3 - 3 SETS - 9 PROMPTS

Nine tile prompits.
Pick a set. Copy all 3.

COPY ONE SET INTO THE FEATURED PROMPT - PAGE 19

SET A - BOLD SET - GOES WITH BOLD PORTRAIT Claude

NEXT STEP Tile 1, my next step: 2 big words, like "Book a call.", one line under it
and a small button. My cut-out photo on the right, inside an arch.

Tile 2, my proof: my biggest number huge, one line on what it means, and a
round seal with my second fact.

BEST POST Tile 3, my best post: its title as the headline, with a small stack of
carousel cards on the right.

SET B - LIGHT SET - GOES WITH LIGHT PROOF

NEXT STEP Tile 1, my next step: a big headline, my photo in a rounded card on the
right and a small review badge.

Tile 2, why people trust me: a headline like "Why [my clients] trust me."
and 3 small cards with my 3 facts, the main one dark.

BEST POST Tile 3, my best post: its title, with a white card showing 3 ticked points
from it.

SET C - STORY SET -+ GOES WITH CHART STORY

NEXT STEP Tile 1, my next step: a big headline, and a thin line that climbs like
stairs to a small icon of my next step.

Tile 2, my proof: my number huge next to one simple icon from my work, and a
row of 3 facts in small caps.

BEST POST Tile 3, my best post: its title, and a thin path with 4 labelled stops that
ends at my goal.

FREE KIT - @ZEEUIUX FULL COURSE IN UPSCALE =
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Z @zeeuiux LinkedIn Brand Kit STEP ©3 - MORE SETS

Mix and match.
Same tiles, new look.

JAMES - LIGHT SET

@ A15-minute call ARAEE SEREER RGN e AnOlles L St T ARG ok
Book Why first-time buyers What really oy
00 a trust James. el happens on : mfoﬂgﬁwalk‘
call. __ closing day? | <o
L h * “. - Hothing new [sbroken
ol o0+ eiens 200+ 100+
ssssss e TR Starthere —

Pick a time =

JAMES - STORY SET

CARDUSEL - SWIPE THRDUGH

Closing day,
explained. @

James explains J
et S

Pick a time =

SANA -+ EDITORIAL SET

Order your Walt for 400"‘
celebration h
Cake. / tﬁe Cut celebration cakes, baked by me.

My favourite part? The first cut.

ol 2 Syears 18K 7€ Winner |
0 Order on WhatsApp
SANA - PETAL SET
_9R_5R—IR i “Every cake is baked
. 5 ‘/V I 1 our . -”
Which ¢elebratior Y Y by me, one at a time
buttercream

isit?

Tell me about the birthday, and 'l bake it in.

splits.

]
| . 4 el not y/ﬁ/ &
e SWIPE FOR THE FIX — E‘fré” 2

Upload: on your profile, add a Featured section, then add each tile as media, or as the image on a
link.
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:? @zeeuiux LinkedIn Brand Kit STEP 04 - CAROUSELS - PDF

(4. Your carousels.
Hook, help then the ask.

JAMES -+ HOOK - HELP - SANA - HOOK - HELP - ASK
mmmmmm (.- James Carter s:me:qik =D Sana Malik season o100 8 SanaMalx.k
ot 0 =
uestions perore
What really The final your closing day? Whyyour “lé \Egzggtrlgitou?
happens on Walk—through Bool minute call. Here's what happens next, Euttemream The butter is Celebratior for Dul:z/guna.-JLT and JBR
do&ngday° lits
A day or two before closing, you walk through the home Sp o oo coﬂ
~ 1 4 o o e e
@) S5 ¢
© Aa re doi {\fj J j N
© uioh applia > A ey 0000 x )\5}
5 b Warm the bowl fora few seconds,
@ ot damag hen beat agai

 — ‘arm the bowl for a few seconds,
<,—--—7 S, then beat again.
S it.

CAROUSEL

Make me a LinkedIn carousel about: [A QUESTION MY CLIENTS ASK].
Use my attached brand board for the look and my details below for the words.

Ask me first: step by step, checklist or mistakes to avoid? Recommend one.
slides, 1080 x 1350:
The hook: the question, big.
. Why it matters, in one line.

A recap worth saving.
My next step.
Show me the words first. Design only when I say yes.
Big type, my colours and fonts only, my real facts only.

9
1
2
3 to 7. One tip per slide.
8
9

When I say it's final, give me one PDF.

My details:
[PASTE YOUR DETAILS BLOCK]

Hook Help ASk

A question your clients ask. Put One tip per slide. If it needs The last slide is one thing to do:
it on slide 1, big. two, make two slides. your next step.

Want my full carousel prompt? The blueprint and the polish are in

i) Getitin Upscale /
my Personal Brand course. 2 >
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Z @zeeuiux LinkedIn Brand Kit PROFILE WORDS

Your words.
Headline, About, dome.

PROFILE WORDS FROM THE COURSE e Claude

Use my details below for my voice. Read them first.

MY LINKEDIN PROFILE

- Write my LinkedIn profile in my voice: name field, headline (under 220 characters,
give me 3 to pick from), about, links and featured items.

- Every part says who I help, my strongest real proof and the one next step, with my
link: my website, WhatsApp or booking page.

- Never invent facts, numbers or clients. If something is missing, ask me.

Show everything in one artifact designed in my brand (my colours, fonts and wordmark,
never Claude's default style), with a copy button for each part.

My details:
[PASTE YOUR DETAILS BLOCK]

JAMES - HEADLINE SANA - HEADLINE

Austin's first-time buyer guy - Your first Celebration cakes for Dubai Marina, JLT and
Austin home, every step explained JBR - Tastes as good as it looks

ABOUT ABOUT

| help first-time buyers in Austin find their first | bake celebration cakes from home for Dubai
home. Before every step, | tell you what's coming Marina, JLT and JBR, cakes that taste as good as
and why. 200+ homes sold in 9 years. they look. 400+ cakes in 6 years.

James Carter © oot Tine puvers - au

Your first Austin home,

every step explained.

My favourite part? @
The first cut.
Ry - Tl ;%ﬁl

Sana Malik

Celebration cakes for Dubai Marina, JLT and JBR - Tastes as good as it looks

s .
v James Carter w

Austin's first-time buyer guy - Your first Austin home, every step explained

Austin, Texas - Contact info Dubai Marina, Dubai - Contact info
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Z @zeeuiux LinkedIn Brand Kit SIZES AND SAFE AREAS

Sizes.
Save this page.

Profile photo 400 x 400 Square. Face in the middle.

Banner 1584 x 396 Photo covers the bottom-left. Phones
trim the edges.

Featured tile 1200 x 627 Big type, away from the edges.
Carousel 1080 x 1350 Every slide the same size. Upload as
one PDF.

James Carter @ FIRST-TIME BUYERS - AUSTIN, TX

Your first Austin home,
every step explained.

* & & & & 100+ five-star reviews

& Book a15-minute call

Sizes checked in November 2026. If LinkedIln changes one, the ratio is what matters: 4:1, 1.91:1 and
4:5.
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Z @zeeuiux LinkedIn Brand Kit CHECKLIST

Save this.
Tick 1t this week.

D 3 headshots that look like you STEP 01
D A banner with the words on the right STEP 02
D Bottom-left clear for your photo STEP 02
D 3 Featured tiles that match it STEP 03
D Carousels: hook, help, then the ask STEP 64
D Your details in every prompt SYSTEM

Screenshot it. Do one step a day.
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§J Upscale | by @zeeuiux AI CREATIVE CLUB

WANT THE FULL BUILD?

Build your whole
personal brand.

Inside Upscale.

The full Personal Brand course, step by step with me, on video.

n One page,one
TaSteS as gOOd action: WhatsApp.
asit/c/s.
BRAND SYSTEM WEBSITE
Colours, fonts, photos, guide A site that turns visitors into clients
The first Every profile says the
month, made. Lers ke R same three things.

Teach - Will your cake survive a Marina afternoon?

CONTENT SYSTEM EVERY PLATFORM

Carousels, posts and reels LinkedlIn, Instagram and more

i) Join Upscale (» Watch the full course

skool.com/upscale-ai-creative-club-9132 ~
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Z @zeeuiux LinkedIn Brand Kit THANK YOU

Now build yours.
lagmewhen itslive.

Post your new banner and tag @zeeuiux. I'd love to see it.

James Carter * & 100+ five-star r irst-time 4 3 # Followed by 18K on Instagram

Wait for

and Why (s the cut.

James Carter Sana Malik Reazon o1 oF 3 James Carter Sana Malik

Not sure Questions before Tellme
where to start? your closmg day’? your cel
S i | Thebitteris i Ltnel et Sorelg G

O Order on What

too cold.

Cold butter can't take in the sugar and liquid, so it breaks
into curds. Let it soften until a finger leaves a gentle dent,
then beat it again.

£ Book a 15-minute call

:Z‘&EH T ousAl ,,&’
g 2% NZ= é‘?-' S
E: : o S t
i 5 QuUICE FIX i ' ; 5
v : e et

“sny . 9 Warm the bowl for a few seconds, e

then beat again.

100+ five-star reviews

ABOUT THE EXAMPLES

James Carter and Sana Malik are example brands from my Personal Brand course, and the big
prompts in this kit come from it too. Their photos were made with ChatGPT and their designs
with Claude. Use your own real facts.
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